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Circa 2000 ςάIƻǿ 
Many Buttons Does 
¸ƻǳǊ tƘƻƴŜ IŀǾŜΚέ



Circa 2005 ςά!ǊŜ ¸ƻǳǊ 
tƘƻƴŜǎ ±ƻLtΚέ



Circa 2010 ςά/ŀƴ L ¦ǎŜ 
my SIP Phones With 
¸ƻǳǊ {ȅǎǘŜƳΚέ
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Circa 2015 ς
άIƻǿ Ƴŀƴȅ 
Users even 
need a phone? 
What kind of 
phone do they 
nŜŜŘΚέ



What Has Changed?

ÅAdvances in technology (VoIP, SIP) have reduced or eliminated 
proprietary nature of legacy devices

ÅExplosion of Unified Communications and Collaboration has driven 
the user demand for cross-platform compatibility

Å Increase in user demand for mobile communications

ÅWorkforce is increasingly younger, leading to the push for work 
from anywhere, anytime expectation from users

Å¦ǎŜǊǎ ŜȄǇŜŎǘ ǾƻƛŎŜ ǘƻ άƧǳǎǘ ǿƻǊƪέ ƻƴ ŘŜǾƛŎŜǎ ƻŦ ǘƘŜƛǊ ǇǊŜŦŜǊŜƴŎŜ



What Has Changed?



Does This Mean The 
Death of the Phone?
hƴƭȅ ŀǎ ǿŜΩǾŜ 
known it 
historically, if 
we appreciate 
that voice 
needs to truly 
function as an 
application for 
our users.



What are we seeing?
Device Bar Concept
Consider use of 
a device bar to 
match user 
needs to devices 
and drive usage 
and adoption of 
communications 
solutions



What are we seeing?
Better definition of 
user needs with UC&C

Å CŜǿŜǊ ōǳǎƛƴŜǎǎŜǎ ǘƘƛƴƪƛƴƎ ƻŦ ǘƘŜ άǇƘƻƴŜ ǎȅǎǘŜƳέ 

Å Increasing number of businesses realizing that voice is 
one transactional component of the UC&C Strategy

Å Voice is no longer a one-size-fits all conversation; to drive 
high user satisfaction and adoption of the solution one 
must match devices to user needs

To users, 
phones are 
merely devices 
to drive the 
voice behavior.



What is the Future of 
the Telephone?

Å A user device, a tool, not the 
ŘŜŦƛƴƛǘƛƻƴ ƻŦ ȅƻǳǊ ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ 
voice solution 

Å A personal, transactional device 
for users to meet needs they 
define

Å Any device that fosters voice 
communication ςin a variety of 
user defined scenarios ςfor your 
organization

Å A useful tool in shaping your 
ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ¦/ϧ/ Ǿƛǎƛƻƴ 
through user acceptance and 
adoption


