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BrentKellyis Presidentand PrincipalAnalystat where
he focuses on the intersection of business technologies
comprising unified communications,social networking, video,
cloud servicesand mobility. Brentprovidesstrategyand counsel
to key client types including Chief Information Officers, Chief
TechnologyOfficers,investmentanalysts,VCstechnologypolicy
executivessellsidefirms andtechnologybuyers

Dr. Kellyhasbeen an independentconsultantand analystsince
2001, writing hundredsof articles and presentingat numerous
public and private events He was also a partner at Wainhouse
Researchor 11 years Brent hasservedasthe VicePresidentof
Marketing for Sorenson, an early innovator in the IP
communicationsspace,and asthe CEQof a privately held frozen
noveltyfood manufacturingcompany

Duringhis 8 yearsat Schlumbergeihe waspart of the team

that built the devicesintel usedto test its PentiummicroprocessorsHe also led teams developingreaktime
data acquisitionand control systems(precursorsto I 2 R Had)sad adaptive intelligent design systemsin
severalSchlumberge0il Fieldservicescompaniesncludingfour yearsof R&Dexperiencan Europe
Brenthasa PhD. in chemicalengineeringfrom TexasA&M Universityand a B.S in chemicalengineeringfrom
BrighamYoungUniversity Dr. Kellyhasservedtwo terms asa city councilmanin his community Heis an avid
outdoorsmanparticipatingin cycling backpackinghiking,fishing,and skiing Heand hiswife own and operatea
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The Challenge

~ (3%

Source:
NoJitter.com data from June 2015.
Number of respondents: 246

Enterprises that have a Enterprises that have both
strategic relationship with Lync/S4B and Cisco
both Cisco and Microsoft Unified Communications
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So, does this mean that
the remaining 83% will
make a singlkeendor
decision?
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Sample Size: 50
Global Companies: 30
Size: 43 greater than 2,500 employees
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The implication is that nearly half of the market has already decided which vendor to pu

2014 2015 2016
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Who Is the market consolidating to?

Consolidation Trend 2015

o)
ShoreTel, 5.909 Other . 5.90%

Microsoft , 52.90%

Microsoft

Note: Avaya has disappeared in 2015.
In the 2014 data, Avaya was 11.8%. SourceNemertesResearch 2015
Sample Size: 50

Global Companies: 30

” Microsoft ™ Cisco ™ ShoreTel mOther .
Size: 43 greater than 2,500 employe
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State of UC Adoption

Regardless of the absolute value of the numbers, the trend is clear

Decided Cisco
& Microsoft
Comms, 17%

Decided
Microsoft UC,
21%

Decided Other
UC, 5%
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Today our focus will be on cloud offerings. Why
cloud? Because of where the money Is!

Where does the money go with eprem offerings?

Microsoft Cisco
ToVendor 8.4% 39.9%
To Partners Only  17.8% 4.4%
To Others

Assumptions:

A Self managed

A No Contact Center
A No Video
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